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BRAND BOOSTER
BRINGING BRAND ADVERTISING
TO THE DIGITAL AGE

WHY SHOULD YOU READ THIS BOOKLET?

Digital marketing has given brand managers and marketing teams more 
choice, reach and flexibility than ever before. Despite the potential, 
outdated measurement techniques and reporting metrics hamper true 
online brand optimisation.

Rocket Fuel’s Brand Booster solution automatically optimises your 
campaigns against whatever metrics you choose, delivering brand 
marketing that’s both successful and measurable.

No more wasting your marketing budget on communicating with 
unsuitable audiences, using only click-through rates to guide you: 
leverage the power of Brand Booster and enjoy unrivalled return on 
your marketing investment.
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WHAT ARE YOUR CHALLENGES?

As internet usage continues to increase, and user habits develop, 
advertisers are increasingly reliant upon outdated measurement 
techniques. Brand marketers need online campaigns to drive genuinely 
meaningful metrics such as awareness, preference, purchase intent 
and offline sales – unfortunately, many of today’s ad placement systems 
are still built around traditional online metrics, optimising campaigns 
towards click-through rates, ad impressions and engagement times.

ROCKET FUEL ALLOWS YOU TO TRULY LEVERAGE THE 
POWER OF THE INTERNET.

To maximise the results of your marketing efforts, you need a way of 
continuously monitoring the effectiveness of your campaign, allowing you 
to ensure that the right messages are shown to the right audience at the 
right time. Rocket Fuel has harnessed the technical creativity of many of 
the industry’s leading minds, producing a range of cutting-edge marketing 
solutions: more than ever before you’re able to automatically optimise 
your brand strategy towards a whole range of metrics without even lifting 
a finger. This all takes place dynamically, whilst your campaign is up 
and running. Only by optimising your brand management and messaging 
strategy can you be confident your marketing investment is delivering 
true value.
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TODAY, ROCKET FUEL IS THE LEADING 
PROVIDER OF ARTIFICIAL INTELLIGENCE 
ADVERTISING SOLUTIONS, TRANSFORMING 
DIGITAL MEDIA BUYS INTO SELF-OPTIMISING 
ENGINES THAT LEARN AND ADAPT IN 
REAL-TIME, ALL THE TIME, TO EXCEED ANY 
ADVERTISING GOALS, FROM AWARENESS TO 
SALES. OVER 400 OF THE WORLD’S LEADING 
BRANDS RELY ON ROCKET FUEL TO POWER 
THEIR DISPLAY, MOBILE, VIDEO AND SOCIAL 
MEDIA INITIATIVES.
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WHAT ADVANTAGES DOES DIGITAL MARKETING HAVE 
OVER TRADITIONAL METHODS?

Since the first companies began to sell products and services, there has 
been a need for marketing and advertising. Traditional channels, whilst 
effective, have always presented challenges – how do you, for example:

• Ensure the right people see your message?

• Reduce the amount you spend on unnecessary/
irrelevant communication?

• Track the efficacy and success of your marketing investment?

• Encourage potential customers at every step along the 
acquisition route?

Digital marketing answers all of these questions and others, 
giving marketers more flexibility and accountability than has ever 
been possible.
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ROCKET FUEL AND BRAND BOOSTER DELIVER “ROCKET FUEL WERE A KEY PARTNER IN 
HELPING EPSON DRIVE CONSIDERATION 
AMONG BUSINESS USERS AND BUYERS 

ACROSS THE UK, GERMANY, FRANCE AND 
SPAIN. A 56% BRAND LIFT IN GERMANY 

IS TRULY AMAZING. ROCKET FUEL’S 
BRAND BOOSTER SOLUTION REALLY 
DEMONSTRATES TRUE BRAND LIFT,  

AND WE LOOK FORWARD TO WORKING 
CLOSER WITH THEM ON MORE BRAND  

PROJECTS IN 2012!” 

Lyndsey Best, Company Director, Agenda21

Objective: Drive lift in consideration for Epson Printers across multiple 
European markets

DRAMATIC RESULTS FOR EPSON ACROSS 
EUROPE BRAND BOOSTER WORKS FOR 
EVERY BRAND

Rocket Fuel’s Brand Booster platform will help you generate 
a longer term return on your marketing investment, finally 
putting the power of the internet squarely in your hands.

To see how you can benefit, contact us today:

Telephone: 020 3651 1300
General Enquiries: infouk@rocketfuel.com
Sales Enquiries: salesuk@rocketfuel.com

Objective: Increase consideration across key brand attributes.

Objective: Target and displace competing brands.
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BRAND OPTIMIZATION 
IN TEMPO REALE
PORTARE IL BRAND ADVERTISING  
NELL‘ERA DIGITALE 

PERCHÉ VI CONSIGLIAMO DI LEGGERE 
QUESTO OPUSCOLO?

Il marketing digitale ha dato ai brand manager e ai responsabili 
marketing più scelta, reach e flessibilità rispetto al passato.  
Nonostante il potenziale, le vecchie tecniche di misurazione e le 
metriche di rendicontazione ostacolano una reale ottimizzazione   
del brand  online.

Il servizio Brand  Booster di Rocket Fuel ottimizza automaticamente  
le campagne qualunque sia la metrica scelta, offrendo un’attività  
di brand marketing che  sia al tempo stesso di successo e misurabile.
Il vostro budget di marketing non vedrà più sprechi causati dalla 
comunicazione con pubblici non idonei, utilizzando solo le metriche  
per-click per guidarvi: sfruttando  la potenza  di Brand  Booster,  
potrete beneficiare di un ritorno sugli investimenti di marketing 
senza eguali.
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QUALI SONO LE VOSTRE SFIDE? 

Con l’aumento dell’utilizzo di internet e lo sviluppo dei comportamenti 
abituali degli utenti, le tecniche di misurazione a cui si affidano gli 
inserzionisti risultano sempre più obsolete. I brand marketer  hanno 
bisogno che le loro campagne online spingano metriche realmente 
importanti come awareness, preference, purchase intent e vendite 
offline - purtroppo, molti dei sistemi di posizionamento degli annunci 
odierni sono ancora costruiti intorno  a metriche online tradizionali, che 
ottimizzano le campagne su tariffe per-click, per ad impression e per 
numero di contatti.

ROCKET FUEL CONSENTE DI SFRUTTARE REALMENTE  
LA POTENZA DI INTERNET. 

Per massimizzare i risultati delle vostre attività di marketing, è necessario 
un metodo che monitori continuamente l’efficacia della campagna e che 
consenta di verificare che i messaggi giusti vengano  mostrati al pubblico 
giusto, al momento giusto. Rocket Fuel ha sfruttato la creatività tecnica 
di molte delle menti leader del settore, producendo una serie di servizi di 
marketing all’avanguardia, con cui sarete in grado, come mai prima d’ora, 
di ottimizzare automaticamente la vostra brand strategy verso una serie 
di metriche, senza alzare un dito. Tutto questo avviene in modo dinamico, 
mentre la campagna è attiva e funzionante. Ottimizzando soltanto il vostro 
brand management e la vostra messaging strategy potrete essere certi 
che il vostro investimento stia davvero creando valore.
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CONTENUTI
I vantaggi del marketing digitale 
Le sfide 
Sfruttare la potenza di internet 
Cos’è ‘Brand Booster’ e come funziona? 
Raggiungere l’obiettivo di ogni metrica scelta 
Acquisire preziosi insights sull’audience 
Il Case Study di Epson 
Contatti

OGGI, ROCKET FUEL È IL FORNITORE 
LEADER DI SERVIZI PUBBLICITARI CHE SI 
AVVALGONO DELL‘INTELLIGENZA ARTIFICIALE, 
TRASFORMANDO GLI INVESTIMENTI SUI MEDIA 
DIGITALI  IN MOTORI  AUTO-OTTIMIZZANTI 
CHE IMPARANO E SI ADATTANO IN TEMPO 
REALE E COSTANTEMENTE, PER RAGGIUNGERE 
OGNI TIPO DI OBIETTIVO PUBBLICITARIO, 
DALL’AWARENESS ALLE VENDITE. PIÙ DI 400 
DEI BRAND  LEADER A LIVELLO MONDIALE SI 
AFFIDANO A ROCKET FUEL PER POTENZIARE LE 
LORO ATTIVITÀ SU DISPLAY, MOBILE, VIDEO E 
SOCIAL  MEDIA.

3
4
5
6
8
9

10
11

QUALI SONO I VANTAGGI DEL MARKETING DIGITALE 
RISPETTO AI METODI TRADIZIONALI?

Da quando le prime aziende hanno iniziato  a vendere prodotti e 
servizi, vi è stata la necessità di intraprendere azioni pubblicitarie e di 
marketing. I canali tradizionali, pur se efficaci, hanno sempre presentato 
delle sfide – come ad esempio: 

• Assicurarsi che il messaggio raggiunga le persone giuste

• Ridurre la spesa per le attività di comunicazione inutili o non 
abbastanza efficaci 

•
Monitorare l’efficacia e il successo dell’ investimento di marketing

• Incoraggiare i potenziali clienti durante l’intero percorso di acquisizione

Il Marketing digitale risponde a tutte queste domande e ad altre 
ancora, dando agli investitori pubblicitari più flessibilità e responsabilità 
di quanto sia mai stato possibile.
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ROCKET FUEL E BRAND BOOSTER HANNO FATTO “ROCKET FUEL È STATO UN PARTNER 
FONDAMENTALE NEL CONTRIBUIRE A 

GUIDARE LA CONSIDERATION DI EPSON TRA 
GLI UTENTI BUSINESS E GLI ACQUIRENTI DI 
TUTTO IL REGNO UNITO, DELLA GERMANIA 

, DELLA FRANCIA E DELLA SPAGNA. LA 
CRESCITA DEL BRAND DEL 56 % IN GERMANIA 

È STATA DAVVERO SORPRENDENTE. IL 
SERVIZIO BRAND BOOSTER DI ROCKET FUEL 

DIMOSTRA DI ESSERE UN VERO E PROPRIO 
FATTORE DI CRESCITA PER IL BRAND E SIAMO 

ANSIOSI DI LAVORARE PIÙ DA VICINO CON 
LORO SU ALTRI PROGETTI NEL 2012 !“

Lyndsey Best, Company Director, Agenda21

Obiettivo: Determinare una crescita della consideration delle Stampanti 
Epson in più mercati europei

BRAND BOOSTER FUNZIONA  
PER OGNI BRAND

La piattaforma Brand Booster di Rocket Fuel vi aiuterà a generare un 
rendimento a lungo termine sugli investimenti di marketing, mettendo 
finalmente la potenza di internet proprio nelle vostre mani.

Per conoscerne i benefici, contattateci oggi :

Telefono: +39 339 3779254 
Informazioni generali: sales-it@rocketfuel.com 
Informazioni di vendita: sales-it@rocketfuel.com

Obiettivo: Aumentare la consideration delle caratteristiche chiave del brand

Obiettivo: Raggiungere e superare i brand dei competitor

GOTTESMAN ROCKET FUEL | Brand Booster booklet design for Italian market
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 ROCKET FUEL: 
FACEBOOK  
EXCHANGE
FACEBOOK HAS OPENED IT’S DOORS.

ARTIFICIAL INTELLIGENCE 
COMES TO SOCIAL WEB

easuring the in uence of digital advertising is difficult. arketers 
Facebook has opened its doors for real-time bidding, giving digital 
marketers programmatic access to one of the world s largest and most 
engaged audi-ences in a social environment. n leveraging the full 
capabilities of Rocket Fuel s core technology platform on Facebook, 
we have generated unprece-dented efficiency for our advertisers.

Rocket Fuel s technology observes the relationships between a 
desired action clicks, purchases, downloads, signups, etc.  and 
signals from up to  data features, identifying the meaningful 
patterns amid all the noise. The platform scores each individual 
impression  around  per day on F   for its pro-pensity 
to in uence the desired action, while also forecasting valuable 
opportunities that could be coming later that day, week or month. 

FIRST-PARTY 
DATA

• Retargeting 
based on 
site visits, 
product views 
or creative 
exposures

• CR  data 
online and 
of ine

THIRD-PARTY 
DATA

• Audience:
demographic, 
interest, lifestyle, 
intent, etc.

• Contextual: 
geography, page 
time, time of day, 
day of week, local 
weather, etc. 

ROCKET 
FUEL

• Proprietary 
response 
model 
learnings

• Optimi ation 
signals from 
display, video 
and mobile

MAXIMIZE ROI AND TAP INTO MORE THAN  
ONE BILLION POTENTIAL CUSTOMERS WITH  

THE ONLY FACEBOOK EXCHANGE PLATFORM  
THAT USES ARTIFICIAL INTELLIGENCE TECHNOLOGY  

TO ENGAGE ADVERTISERS’ MOST VALUABLE PROSPECTS.

FACEBOOK

• orld s largest social network
• illion  users
•  hours per month average
• afe, premium environment
• ll ads above or near the fold

WORK WITH  
ROCKET FUEL TO:
• chieve efficient reach in a premium social environment

• dentify and nurture new prospects

• oost new customer ac uisition

• rive lift in brand awareness

• Create synergies across multiple channels

37%

Rocket Fuel campaigns that include 
F  inventory outperform campaigns 

that do not by an average of

CASE STUDY: FRONTLINESHOP

ADVERTISER
Frontlineshop is one of the leading online 
street-fashion stores in German-speaking 
countries. With more than 250 brands, the 
Hamburg, Germany-based online retailer carries 
both exclusive labels and well-known popular 
lines that appeal to primarily 25- to 34-year-
old consumers. Having had success with 
Rocket Fuel’s online marketing tools before, 
Frontlineshop’s agency, hmmh, opted to use 
Rocket Fuel during a six-week programme to 
drive sales via display and FBX. 

AGENCY
hmmh – Agency for Digital Commerce & Brand 
Communication, creates and provides consulting 
and support when it comes to innovative 
solutions for online shops, websites, portals, 
mobile applications, cross-media programme, 
and social media. The agency puts brands 
on the Internet and creates interactive worlds 
of experience for clients like Otto, Tchibo, 
bonprix, L’Oréal Germany, and carhartt WIP. 
The company headquarters are in Bremen, and 
it has additional offices in Berlin, Hamburg, 
Munich, and Oldenburg. Hmmh currently 
employs  people. t holds fifth place in the 
2013 German Internet Agency Ranking and 
second place in the e-commerce ranking.

OBJECTIVE

The objective of this programme was to drive online sales. The main challenge 
was gaining conversions in the crowded, competitive online marketplace. Rocket 
Fuel focused on targeting German users only. 

ACTION

Rocket Fuel used Direct Response Booster and Rocket Fuel Social (FBX) to drive 
online sales for Frontlineshop. Due to Rocket Fuel’s reach in FBX and display 
they were able to reach their programme goal after only two days. 

Through implementation of pixels on the client’s website Rocket Fuel was able 
to see a clear geographical split between northwest, southeast and Hamburg. 
The conversion lift is as follows:

• Hamburg >36.6%
• Thüringen >31.4%
• Sachsen >10.1% 

The conversion lift can be seen in the image above, with the southwest showing 
the strongest conversion lift.

ROCKET FUEL REACHES PROGRAMME  
GOAL AFTER ONLY TWO DAYS  

OF ITS SIX-WEEK RUN.

GEO 

Min Conv Rate Lift %

50% and Above

25% to 50%

0% to 25%

Insuff. Data

0% to -25%

-25% to -50% 

-50% and Below

STRIKING THE RIGHT CORD 

t s one thing to identify consumers with a high likeli-hood to convert and then 
engage with them in the right environments and at an optimal fre uency. 

ut what about eroing in on the best messaging

Rocket Fuel tests hyper-granular audience segments against up to ,  ad 
element combinations  auto-mated in real time so you can focus on more 
im-portant things. vailable ynamic Creative Optimi a-tion incorporates live 
product feeds for added relevance.

AN EXCITING NEW PLACEMENT 

The News Feed goes programmatic: Retarget and optimi e with front-
and-center placements that publish in the voice of the brand page.

Not going anywhere: ews Feed insertions are per-sistent, typically 
generating multiple impressions as consumers come back throughout the day.

Earned media: nline ad interactions  likes, com-ments, shares, etc.  
create opportunities for viral amplification to the social graph.

”HANDS DOWN, THE 
BEST PARTNER FOR 

FBX. ROCKET FUEL 
DROVE 2X MORE 

ORDERS THAN OUR 
OTHER PARTNERS, 

AND THEY WERE 
ABLE TO HIT OUR 

STRICT CPA TARGET 
WITHIN 48 HOURS 

OF LAUNCH. THAT’S 
JUST UNHEARD OF!”

Crista paulding,
ccount ead, 

iProspect

ROCKET FUEL—BRINGING ROCKET SCIENCE TO DIGITAL ADVERTISING 
Rocket Fuel delivers a leading programmatic media-buying platform at big data scale that harnesses the power of artificial 
intelligence to improve marketing RO . warded  on Forbes   ost Promising Companies n merica list, Rocket Fuel 
was founded by online-advertising veterans and rocket scientists from , ahoo , alesforce.com, and oubleClick.

GET STARTED WITH ROCKET FUEL FACEBOOK EXCHANGE TODAY! 
www.rocketfuel.com  rocketfuelinc  sales rocketfuel.com  - -
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ROCKET FUEL IS A FACEBOOK 
PREFERRED MARKETING 
DEVELOPER PARTNER.

Rocket Fuel
anything else is old school

<audio src="
employee_
musical_jams.
mp3">

<iframe src="
https://
maps.google.com
/?ll=37.269174,
-119.306
607">
19 global 
locations
<br/>
Close to public 
transportation
</iframe>

</body>
</html>

<!DOCTYPE html>
<html>
<body>

<h1>Fun!</h1>

<a href="rocket_fuel
_gives_back">Community 
outreach</a>
<br/>
<small>Small teams
</small>
<br/>
<big>Growth potential
</big>
<br/>
<time>Flexible hours
</time>
<br/>

<a href="clean_my_
clothes">Laundry and 
dry-cleaning service
</a>

<br/>
<p>Generous vacation policy</p>
<br/>
<a href="http://trinet.com">Complete 
medical/dental/vision benefits</a>
<br/>
<b>Diverse</b>

<h2>Hungry?</h2>
<ul>
<li>Gourmet meals every day</li>
<li>Food Truck Friday</li>
<li>Gym reimbursement</li>
</ul>
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<body>

<h1>Fun!</h1>

<a href="rocket_fuel
_gives_back">Community 
outreach</a>
<br/>
<small>Small teams
</small>
<br/>
<big>Growth potential
</big>
<br/>
<time>Flexible hours
</time>
<br/>

<a href="clean_my_
clothes">Laundry and 
dry-cleaning service
</a>

<p>Generous vacation policy</p>

<a href="http://trinet.com">Complete 
medical/dental/vision benefits</a>
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STRATEGY

Rocket Fuel ran the Frontlineshop programme within a conversion attribution 
period of 30 days post-click and three days post-view.  The pixels were 
implemented on the client’s website three weeks before the start of the 
campaign, thus enabling Rocket Fuel to collect user data prior to the 
programme start date. 

The graphs above show the three main contextual facorts and the specific age, 
interests and time of day that drove the best lift when compared against the baseline.

RESULTS

Rocket Fuel used display and FBX to help Frontlineshop attain 356% more 
conversions than expected at a CPO 78% better than goal. We were consistently 
below the target, and—on average—managed to achieve a CPO that was only 
one-fifth of their benchmark. Rocket Fuel reached the CPO set by the client one 
day after the start of the campaign.

ROCKET FUEL—BRINGING ROCKET SCIENCE TO DIGITAL ADVERTISING 
Rocket Fuel delivers a leading programmatic media-buying platform at big data scale that harnesses the power of artificial 
intelligence to improve marketing ROI. Awarded #4 on Forbes’ 2013 Most Promising Companies In America list, Rocket Fuel 
was founded by online-advertising veterans and rocket scientists from NASA, Yahoo!, Salesforce.com, and DoubleClick.

ROCKET FUEL LTD. 
1-5 Adam Street, The Strand, London WC2N 6LE UK   

+44(0) 203 651 1300 | infouk@rocketfuel.com

“WE’D ALREADY 
HAD GREAT 

PERFORMANCE 
WITH ROCKET 

FUEL SO WE WERE 
ANXIOUS TO USE ITS 

DISPLAY AND FBX 
CAPABILITIES FOR 
FRONTLINESHOP. 

WE HAD HIGH 
EXPECTATIONS, BUT 

WERE THRILLED 
WHEN THEY CAME 

IN BELOW OUR 
CPO GOAL ON THE 
FIRST DAY OF THE 

CAMPAIGN AND 
DELIVERED 356% 

MORE CONVERSIONS 
THAN PROJECTED!”

Online Marketing Manager,  
hmmh 

TIME OF DAY 

6 to 9pm

3 to 6pm

9pm to Midnight

Noon to 3pm

9am to Noon

6am to 9am

Midnight to 3am

-1.7%

-2.8%

-33.7% 

-88.2%

AGE 

25-29

30-34

40-44

35-39

55+

55-64

18-24

229.6%

172.8% 

162.8% 

68.3% 

68.0%

17.7%

8.8% 

1.6%

772.1%

132.5% 

76.0% 

71.1%

-5.9%

-42.3%

-78.9%

-84.9%

INTERESTS 

Sports-Tennis

Sports

Pets

Parenting

Entertainment-TV

Health
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VMWORLD 2007 POCKET GUIDE

2 PARTNER DAY 2007 Realize THE Opportunity 3

GENERAL INFORMATION

Time Location

SUNDAY, SEPTEMBER 9

Registration & Information Desk 2:00 pm – 6:00 pm Yerba Buena Level

MONDAY, SEPTEMBER 10

Registration & Information Desk 6:30 am – 4:30 pm Yerba Buena Level

Meeting Central  7:00 am – 5:00 pm Atrium Level

MEALS

Breakfast 7:00 am – 8:00 am Yerba Buena Foyer

Lunch 12:15 pm – 1:15 pm Yerba Buena and Golden Gate Foyer

SESSIONS

General Session 8:00 am – 9:45 am Yerba Buena Salon 8–9

Breakout Sessions 10:00 am – 5:30 pm Yerba Buena Salon 10-15, Nob Hill A-D,
Golden Gate A, B, C

SERVICES

Email Lounge 7:00 am – 6:00 pm Golden Gate Foyer

EVENT

Partner Appreciation Party 6:00 pm – 9:00 pm The Concourse, 7th and Brannan

SHUTTLE TO PARTY Pick Up Location

Roundtrip Shuttle available 6:00 pm – 10:00 pm Marriott San Francisco, 4th and Market
The Concourse, 7th and Brannan

LOCATIONS AND LOGISTICS

CONFERENCE ATTIRE

Business casual attire is recommended for all 
Partner Day functions.

CONFERENCE POLICIES

Smoking is permitted outside the Marriott San 
Francisco. Cell phones and pagers should be 
muted or turned off during all sessions as a 
consideration to speakers and fellow attendees.

VMware Partner Day 2007 is for VMware 
partners only. Recording and photography 
during the event is not permitted in breakout 
sessions and general sessions.

Please note that information shared at Partner 
Day constitutes Confidential Information under 
the Non-Disclosure Agreement executed by 
you and VMware, and therefore should not be 
distributed or disseminated.

CONFERENCE BADGES

You are required to wear your VMware 
Partner Day 2007 conference badge at all 
times during all conference functions. Lost 
conference badges can be replaced at the 
Registration Desk with a photo I.D. Badges are 
not transferable.

MARRIOTT SAN FRANCISCO MAPS

GOLDEN GATE HALL  I  LEVEL B2 

YERBA BUENA BALLROOM  I  LOWER B2 LEVEL 

VMWARE PARTNER DAY 2007 PROGRAM GUIDE

10:30 am – 12:30 pm SELF-PACED LABS ROOM

Lab 12 Leveraging VMware ACE 2.0 to 
Enforce Enterprise Security Policies

135

Lab 13 Unleashing the Power of 
VMware Workstation 6.0

135

Lab 14 Using VMware Fusion on Mac OS X 135

Lab 15 Using VMware Converter 3.0 
for Server Migrations

135

2:00 pm – 4:00 pm HANDS-ON LABS (2 HRS)

Lab 1 Using VMware Virtual Desktop 
Infrastructure for Hosted Computing

123

Lab 2 Leveraging VMware Consolidated 
Backup for Disaster Recovery

124

Lab 3 Building a Dynamic Data Center with 
Multi-Site DR using VMware Infrastructure 3

125

Lab 4 Using VMware Lab Manager for Software 
Development, Test and QA Automation

130

Lab 5 Security Hardening and Monitoring 
of VMware Infrastructure 3

131

Lab 6 VI Perl Toolkit Scripting to Administer 
VMware Infrastructure

132

Lab 8 Troubleshooting and Performance-Tuning 
in VMware Infrastructure 3

133

Lab 9 Creating, Tuning and Deploying 
Virtual Appliances

134A

VMWORLD 2007
MONDAY SEPTEMBER 10, 2007

12:30 pm – 2:00 pm LUNCH South Hall, Lower 
Level, Hall A

10 VMWORLD 2007

VMWORLD 2007
MONDAY SEPTEMBER 10, 2007

Lab 11 Virtual Platform Performance 
Benchmarking with VMmark

134B

SELF-PACED LABS

Lab 12 Leveraging VMware ACE 2.0 to 
Enforce Enterprise Security Policies

135

Lab 13 Unleashing the Power of 
VMware Workstation 6.0

135

Lab 14 Using VMware Fusion on Mac OS X 135

Lab 15 Using VMware Converter 3.0 
for Server Migrations

135

4:00 pm – 4:30 pm BREAK

4:30 pm – 6:30 pm HANDS-ON LABS (2 HRS)

Lab 1 Using VMware Virtual Desktop 
Infrastructure for Hosted Computing

123

Lab 2 Leveraging VMware Consolidated 
Backup for Disaster Recovery

124

Lab 3 Building a Dynamic Data Center with 
Multi-Site DR using VMware Infrastructure 3

125

Lab 4 Using VMware Lab Manager for Software 
Development, Test and QA Automation

130

Lab 5 Security Hardening and Monitoring 
of VMware Infrastructure 3

131

Lab 6 VI Perl Toolkit Scripting to Administer 
VMware Infrastructure

132

Lab 8 Troubleshooting and Performance-Tuning 
in VMware Infrastructure 3

133
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 CONFERENCE TRANSPORTATION

The shuttle desks are located outside both Moscone North and South 
Lobbies. All hotels will have schedules, signage and transportation staff 
(present all day Monday, and on Tuesday morning). For conference-related 
transportation questions, call SEAT Planners at 619.921.4978.

Hotels within walking distance to Moscone (no shuttle service)
Westin Market St., Hotel Milano, Mosser, W Hotel, Palomar, 
San Francisco Marriott

Shuttle Service between Moscone and Hotels
Routes A & B will pick up/drop off at Moscone North
Routes C & D will pick up/drop off at Moscone South

Monday, September 10 
 6:00 am – 9:30 am Every 6 – 8 minutes for all routes
 9:30 am – 4:30 pm Every 12 – 15 minutes for routes A & B 
  Every 20 – 30 minutes for routes C & D
 4:30 pm – 8:00 pm Every 6 – 16 minutes for all routes

Tuesday, September 11 
6:00 am – 9:30 am Every 6 – 8 minutes for all routes
9:30 am – 4:30 pm Every 12 – 15 minutes for routes A & B
  Every 20 – 30 minutes for routes C & D
4:30 pm – 9:00 pm Every 6 – 16 minutes for all routes

Wednesday, September 12 
6:00 am – 9:30 am Every 6 – 8 minutes for all routes
9:30 am – 4:30 pm Every 12 – 15 minutes for routes A & B
  Every 20 – 30 minutes for routes C & D
4:30 pm – 7:00 pm Every 6 – 16 minutes for all routes

Thursday, September 13 
6:00 am – 10:00 am Every 6 – 16 minutes for all routes
10:00 am – 3:00 pm Every 12 – 15 minutes for routes A & B
  Every 20 – 30 minutes for routes C & D
3:00 pm – 7:00 pm Every 6 – 16 minutes for all routes

GENERAL INFORMATION

BOARDING LOCATIONS

ROUTE A (PINK)
Hilton San Francisco & Towers
Taylor St. side 

ROUTE B (GREEN)
Clift Hotel
Curbside on Taylor St.

Hotel Monaco
Use Clift Hotel stop

Adagio Hotel
Use Clift Hotel stop

Westin St. Francis
Post St. side

Handlery Hotel
Use Westin St. Francis stop

Villa Florence
Use Westin St. Francis stop

Prescott Hotel 
Use Westin St. Francis stop

Palace Hotel
Curbside on New Montgomery 

ROUTE C (BLUE)
Parc 55
Curbside on Cyril Magnin

Hotel Nikko
Use Parc 55 stop

Monticello
Use Parc 55 stop

ROUTE D (ORANGE)
Grand Hyatt
Curbside on Stockton St.

Cartwright
Use Grand Hyatt stop

Sir Francis Drake
Use Grand Hyatt stop

Triton
Use Grand Hyatt stop

Crowne Plaza
Use Grand Hyatt stop

Courtyard
Curbside on 2nd St.

GENERAL INFORMATION
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HOURS OF OPERATION

* You may check in to your flight anytime on the day of departure; however, baggage must be checked a  
 minimum of three hours prior to flight departure. Airline and baggage check-in is available for San Francisco  
 International Airport only. 

Monday 
September 10

Tuesday 
September 11

Wednesday 
September 12

Thursday 
September 13

Registration Desk 6:30 am – 8:00 pm 6:30 am – 7:30 pm 6:30 am – 7:30 pm 7:00 am – 6:00 pm

Information Desk 6:30 am – 6:00 pm 6:30 am – 7:30 pm 6:30 am – 7:30 pm 7:00 am – 6:00 pm

Solutions Exchange  — 10:30 am – 4:00 pm
5:30 pm – 7:30 pm

9:30 am – 5:00 pm 9:30 am – 2:00 pm

Core Customer Lounge  — 9:00 am – 6:00 pm 9:00 am – 4:00 pm 9:00 am – 5:00 pm

Press and Analyst 
Workroom

 — 10:00 am – 6:00 pm 10:00 am – 6:00 pm 10:00 am – 5:30 pm

VMware Company Store 10:00 am – 6:00 pm 7:00 am – 7:30 pm 7:00 am – 6:00 pm 7:00 am – 6:00 pm

VMware Video Booth 6:30 am – 8:00 pm 6:30 am – 7:30 pm 6:30 am – 7:30 pm 7:00 am – 6:00 pm

VMworld Chalk Wall  — 9:00 am – 5:00 pm 9:00 am – 5:00 pm 9:00 am – 5:00 pm

MEALS

Breakfast 7:00 am – 8:00 am 6:30 am – 8:00 am 6:30 am – 8:00 am 7:00 am – 8:30 am

Lunch 12:30 pm – 2:00 pm 12:30 pm – 2:00 pm 12:30 pm – 2:00 pm 12:30 pm – 2:00 pm

User Group Lunch — — 12:30 pm – 2:00 pm —

PARTIES AND ACTIVITIES

Welcome Reception  — 5:30 pm – 7:30 pm — —

VMworld 2007 Party  — — 7:00 pm – 11:00 pm —

SERVICES

Coat and Bag Check 6:30 am – 7:30 pm 6:30 am – 8:30 pm 6:30 am – 7:30 pm 6:30 am – 7:30 pm

Boarding Pass Printing  — — 6:30 am – 7:30 pm  6:30 am – 7:30 pm

Airline Check-in Service*  — — 6:30 am – 2:00 pm 8:00 am – 2:00 pm

Transportation 
(see page 8)

 — — — —

Wireless Help Desk 12:00 pm – 6:00 pm 9:00 am – 6:00 pm 9:00 am – 6:00 pm 9:00 am – 2:00 pm

MOSCONE CONVENTION CENTER MAPS

NORTH HALL AND SOUTH HALL  |  LOWER LEVEL
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GENERAL INFORMATION



GOTTESMAN JOIE DE VIVRE | Check-in packet for �e Citizen Hotel 

WELCOME TO T HE CI T IZEN

Room Number:    
 

Check-In 3 PM 
Check-Out 12 PM

 
�e Citizen is a non-smoking hotel

Quiet Hours 11pm-8am

New at Grange is the adjacent dining 
room, o�ering a slightly more upscale 
menu featuring local, sustainable and 

organic products. While still casual and 
relaxed, the surroundings are quieter and 

more re�ned.
Grange is open for breakfast, lunch, 

dinner and late-night cocktails.

I T ’ S  A L L  A B O U T  A C C E S S

I T ’ S  A L L  A B O U T  A C C E S SA N  O P E N - D O O R  P O L I C Y



GOTTESMAN JOIE DE VIVRE | Business card, letterhead and envelope for �e Citizen Hotel 

am demp te
rector o  Sa eS

tel  9 16  492  4414    fa  9 16  720  0 5

ademp te d hotel .com

926  J  Street  Sacramento,  ca  958 14

tel  9 16  447  2700   fa  9 16  447  2701    e  866  949  0777

thecit i e hotel.com

926 J Street  Sacramento, ca  95814   tel  916 447 2700   fa  916 447 2701   e  866 949 0777   theciti e hotel.com

HE E HOEL

926 J Street  Sacramento, caorna  95814



GOTTESMAN JOIE DE VIVRE | Robe and umbrella tags, service, weather and comment cards for �e Citizen Hotel 

For your comfo�
 

�is bathrobe is for your personal 
comfort during your stay.

If you would like to purchase a 
new one to take with you, 

please dial 0 to contact 
Guest Services.

ear eSt,

e are eaSe  to ro e tomoro S eat er orecaSt

a e a eaSant e en n

t
e

m

c

For a rainy day
 

�is umbrella is for your personal 
comfort during your stay.

If you wish to purchase the  
umbrella, a $25 charge will be  

applied to your room

Shoe Shine
To have your shoes shined, place 

them in the bag provided and place 
outside your door by midnight. 

Your shoes will be returned to you 
at the time you designate below.  

�is service is provided 
complimentary.

�ank you for shining my shoes.
Please return to me at

               am/pm (circle one).
I am in room                 .

Place this card, along with your 
shoes, inside the bag.

Service
Dear Guest,

We hope you are having 
a pleasant stay. We honored 

your Do Not Disturb sign and 
did not service your room. 

If you would like service, 
please contact Housekeeping at 

extension 1234.

926  J  Street  Sacramento,  ca  958 14tel  9 16  447  2700   fa  9 16  447  2701    e  866  949  0777
thecit i e hotel.com

HOW CAN WE BETTER 
SERVE YOU?

It is our mission to provide nurturing surroundings 
and the opportunity to regain the rhythm that is 

usually thrown off by traveling. It is a concept that we 
sum up in two words:

Luxury, naturally.



GOTTESMAN JOIE DE VIVRE | Postcard, email and print ads for �e Citizen Hotel 

Parkview Package
ackages Starting as ow  
as 65.00 er erson

Selection of Two assed  
Hors d Oeuvres

Two Course lated Dinner 

Champagne and  
Sparkling Cider Toast

Cake Cutting and Service 

Organic Coffee and Tea Service

Complimentary Accommodations 
for the vening of our eception 

The Finest in inens,  
China, lass and Silver

Dance Floor and Staging 

Wedding Day Coordination by  
our Wedding Specialist

For more information, please contact 
the Sales and Catering Department at 

916.447.2700. 
theCitizen otel.com

However simple or elaborate your wedding celebration plans may be,  
The Citizen Hotel can handle each and every one of them with our 

signature authentic, classic style.

Citizen Hotel is a distinctive Joie de Vivre Hotel. Joie de Vivre is California’s largest boutique hotel collection. jdvhotels.com

COME TOAST THE OPENING 
OF THE CITIZEN HOTEL!
Immediately following the CalSAE Seasonal Spectacular, 
join us at the Joie de Vivre after party at Scandal Bar 
located on the mezzanine level of the new Citizen Hotel. 
Please be sure to bring a non-perishable food item for our 
holiday food drive.

December 10th, 5:00-8:00 P.M.
926 J Street (10th and J Street)

916.447.2700

DON’T FORGET TO COME BY AND VISIT US 
AT THE SEASONAL SPECTACULAR IN THE 
WINTER WONDERLAND.

Carole Manning-Kim
Joie de Vivre Hotels, Booth #513

Amy Dempster
The Citizen Hotel /Sacramento CVB, Booth #325 

A SPECIAL OFFER FOR CALSAE ATTENDEES
Enjoy accommodations at the Citizen Hotel at a special 
rate for Seasonal Spectacular attendees. Just $179 plus 
tax based on availability.

COME TOAST THE OPENING COME TOAST THE OPENING 

Citizen Hotel 926 J Street, Sacramento, California 95814
T 916.447.2700 • F 916.447.2701

thecitizenhotel.com

RESERVE NOW

RSVP NOW

You are invited to join us Saturday, November 29th for The Citizen's "Private Test Night."
We ask that you relax and enjoy a night on us as Joie de Vivre debuts Sacramento's first luxury boutique hotel.

Citizen Hotel 926 J Street, Sacramento, California 95814
T 916.447.2700 • F 916.447.2701

thecitizenhotel.com

Citizen Hotel is a distinctive Joie de Vivre Hotel. Joie de Vivre is California’s largest boutique hotel collection. jdvhotels.com

PRIVATE TEST NIGHT AT THE CITIZEN HOTEL

Check In: 3pm, November 29th. Please arrive at your leisure.

Cocktail Party: 6-8:30pm. Location to be announced upon 
check in.

Dinner Reservations: Dinner at Grange will be complimentary. 
We ask that you make your own reservation. The goal is to have the 
staff at Grange perform as it were a normal Saturday night, with 
reservations spread throughout the evening. 

Breakfast: 7:00-11:00am, November 30th at Grange.

Check out: 12pm, November 30th. Sunday will be the Citizen's first 
night open to the public and if we do our jobs correctly on the 29th, 
we'll exceed all expectations.

Concierge Service: The Concierge will be available for any of your 
requests; to enjoy a bike ride, tour the Capitol or arrange tickets to a 
showing of “Forever Plaid” at the new Cosmopolitan Theatre; one 
block away.

We look forward to seeing everyone, and on behalf of JDV, 
and the owners of the Citizen, THANK YOU for all your support.

Please call 916-447-2700 or email adempster@jdvhotels.com 
to RSVP by November 21st.

S HEDULE OF EVENTS

rand Opening ates 
Starting at 1 9

Opening December 2008, The Citizen 
Hotel will usher in a new era of luxury 

in downtown Sacramento. Nowhere else 
in the city will you find anything like 
the Metropolitan Terrace with classic 

sophistication, a breathtaking 7th floor 
view of the city, locally and seasonally 
inspired cuisine and black tie service. 
For your wedding, nothing but the best 

will do. Welcome to The Citizen!

For more information, please contact the Sales and 
Catering Department at 916.447.2700.

Located at the corner of 10th and J Streets across from 
Cesar Chavez Park.

The Citizen Hotel 
926 J Street

Sacramento, CA 95814 



GOTTESMAN JOIE DE VIVRE | Rack cards, print ads and email newsletters design

The Good Hotel was designed to be the first hotel with a 

conscience. Complete with eco-friendly décor that features 

reclaimed and recycled construction materials. The hotel 

has many other inventive ideas aimed to promote a good 

lifestyle; such as vending machines filled with wallets made 

from FedEx envelopes and light fixtures made from water 

bottles. Located in the vibrant South of Market District and 

walking distance to many must-see attractions, the Good 

Hotel is aimed to inspire the good in all of us. 

hotel services
	 	pet	 riendly	hotel

	 o pli entary	hi h-speed	internet	access	a ailable	in	lobby	
and	 estroo s

	 Parkin 	a ailable 	 ybrid	cars	recei e	co pli entary	parkin

	 siness	center	located	in	the	lobby

	 ccess	to	 tness	center	and	heated	pool	located	across	the	street

	 ood	Pi a	located	onsite 	ser in 	break ast 	l nch	and	dinner

	 Philanthropy	partner	with	 ne	 rick	or ani ation				onebrick or

guestroom amenities
	 ood 	 enities 	bed	 ra e		

ade	o 	 	reclai ed	wood		
and		water	conser in 	de ice

	 -inch	 at	screen	 	

	 iPod	dockin 	station

	 n	roo 	sa e	and	co ee tea	 aker

	 airdryers	and	in-shower	dispensers		
eat rin 	holistic	bath	prod cts

	 ron	 	ironin 	board	

	 old-down	writin 	desk	

	se enth	street				san	 rancisco	ca	
t 	 	 	 				 	 	 	 				r 	 	 	

bookin 	code 	 				the oodhotel co

Printed	on	recycled	paper	with	soy-based	inks

Sportsmen’s Lodge is a quiet Hollywood legend 
located on the dynamic Ventura Boulevard in 
the heart of Studio City. It is centrally located 
just four miles away from Universal Studios 
Hollywood and a short drive from Beverly Hills, 
Downtown LA and Santa Monica Beach.
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12825 Ventura Blvd., Studio City, California 91604
P: 818.769.4700 F: 818.769.4798 R: 800.821.8511

www.slhotel.com

Santa Cruz Dream Inn, 175 West Cliff Drive, Santa Cruz, CA 95060
TEL 831.426.4330 Res 866.774.7735 dreaminnsantacruz.com

The Only Beachfront Hotel in Santa Cruz Offering 
Luxury Accommodations

• 165 newly renovated, retro-chic, boutique style oceanfront rooms 

 and suites

•  All rooms feature private balconies or patios overlooking the  

Monterey Bay

• Adjacent to the Santa Cruz Wharf and historic Beach Boardwalk

• Complimentary valet parking

• Complimentary high speed wireless internet 

•  Spacious beachfront pool deck with hot tub and children’s wading pool 

and extensive pool bar menu

• Honor Bars with refrigerators

•  Family friendly amenities including room service and  

children’s menus

• Large flat screen HD televisions with media hub capabilities

• iPod docking stations

• Surfboard and bicycle storage

• Hairdryers and Lather bath amenities

Coming Spring 2009

Aquarius Restaurant & Lounge ~ Oceanfront fine dining featuring locally
grown organic and sustainable foods

WHAT’S NEW
We have partnered with Jade 
Chocolates, a local company 
specializing in  handmade 
chocolates flavored with exotic 
teas and spices from Asia and 
the South Pacific. 

www.jadechocolates.com
Come in sample a taste 
of Dragon’s Breath, a delicious 
combination of dark chocolate, red 
chili and lapsang souchong tea.

Kabuki Springs & Spa is well 
known as a haven of relaxation in 
the heart of San Francisco. 
However, at times our baths can 
reach capacity and we have to ask 
you to wait for entrance. 
Now you can begin the relaxation 
process by walking our outdoor 
Labyrinth. Walking meditation is 
a proven relaxation tool that can 
allow you to go in with a difficult 
thought, release it, and come out 
refreshed. Sometimes hard to 
do on Geary and Fillmore, but 
come by and try our new Neo 
Medieval Labyrinth.

In an effort to ease the stress of the Fall of 2008, we are offering our first ever Discounts! 
Visit the Spa Monday through Thursday before 5:00 and we will discount your massage 
by 10% and any Body Treatment by 15%. 

For example this means a full session $80 massage will be $72, or $87 with the Baths.

A deeply warming herbal compress massage, The Herbal Renewal, will be $110.50 and 
will include access to the Baths. (Normally $130)

These discounts are available by mentioning the newsletter until December 31, 2008. 
(Not valid with any other promotion or to Joie De Vivre employees.)

Come by and see our newest retail offerings, 
including the Naturopatch aromatherapy patches 
for stress, relief from aches and pains, or relief 
from coughs and colds.  We also have a great 
selection of books, including the Millennium 
Cookbook, making vegan sexy.

Our special retail offering for the Fall is our new 
White Tea Lotion, 8 oz, regularly $11.95, now 
$9.50, a 20% discount until the end of the year.

KABUKI SPRINGS AND SPAS | 1750 Geary Blvd.San Francisco, CA 94115
P: 415.922.6000 | F: 415.922.6005  |  Reservations: 415.922.6000, Press #2  |  www.kabukisprings.com

END OF THE YEAR SPECIALS

Some of you may have noticed the new paint color 
on the front of our building; Green is not only a 
beautiful and versatile color these days, it is also 
the name of a Movement. At Kabuki Springs & 
Spa we are working diligently to create and 
sustain a commitment to the planet and operating 
a business within it.

Laundry is a huge part of any spa. At Kabuki 
Springs we use Vaska laundry products. They are 
locally produced and clean and disinfect naturally 
through plant based surfactants and botanicals. 
Vaska also produces most of our cleaning 
products. This summer when we closed for the 
annual deep clean and maintenance we even 
found a soy based wood preservant.

Most of you have noticed we are using compostable cups for the tea and filtered water 
we serve. We have a strong commitment to compost with the city of San Francisco, 
as well as recycling. These cups are made from corn (what isn't these days, including 
our gift cards!) and are more expensive than paper cups. Please use sparingly, but 
stay hydrated.

We have many other ways of caring for our Mother Earth at Kabuki. Let us know if you 
have suggestions. We are all in this together. 

KABUKI GOES GREEN

RETAIL THERAPY

Some of you may have noticed the new paint color 
on the front of our building; Green is not only a 
beautiful and versatile color these days, it is also 
the name of a Movement. At Kabuki Springs & 
Spa we are working diligently to create and 
sustain a commitment to the planet and operating 
a business within it.

Laundry is a huge part of any spa. At Kabuki 
Springs we use Vaska laundry products. They are 
locally produced and clean and disinfect naturally 
through plant based surfactants and botanicals. 
Vaska also produces most of our cleaning 
products. This summer when we closed for the 
annual deep clean and maintenance we even 
found a soy based wood preservant.

KABUKI GOES GREENKABUKI GOES GREEN
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Sportsmen’s Lodge Hotel    12825 Ventura Blvd. CA, 91604
T: 818.769.4700    F: 818.761.0350

www.slhotel.com

Our new lobby bar is ready to 
welcome you and your family and 
friends for drinks and food every 
day from 11pm! Relax by a cozy 
fire and play a couple rounds of 
pool on our billiards table and 
enjoy a exciting game on our 
Large Screen flat panel television   
There are daily Happy hour 
specials,  and even “yappy” hour 
in the summer where your 
favorite pet is welcome to hang 
out poolside.  Come join us for a 
dinner and drinks. 

PATIO CAFÉ 

The Sportsmen’s Lodge Hotel has been a landmark since it opened in 1962. 
Adjacent to the original Sportsmen’s Lodge, a restaurant and trout-fishing lake 
where families and celebrities such as Clark Gable came to catch and eat their 
own dinners, cooked courtesy of the lodge. As the San Fernando Valley evolved, 
Studio City sprung up around the hotel and historic Trout Lakes.
Sportsmen’s Lodge Hotel has preserved its country charm and appeal to 
celebrities looking for a low-key atmosphere. Robert Kennedy stayed on the fifth 
floor at the Sportsmen’s Lodge Hotel the night before his assassination.
On the walls of our café, you’ll find many movie posters signed by Hollywood 
celebrities who stayed here. And, many a musician has been found improvising 
by the pool over the years as well. The Sportsmen’s Lodge truly is a quiet legend 
that represents the history of the entertainment industry’s roots.

DINING

BOOK YOUR NEXT EVENT WITH US!

The Sportsmen’s 
Lodge Hotel

HISTORY

Sportsmen’s Lodge Hotel continues to stay open in 2009. After 44 years of 
serving our community and counting we will continue our legacy here in Studio 
City. In 2007 Sportsmen’s Lodge Hotel was sold to  Richard Weintraub, who 
grew up locally in Sherman Oaks and  Joie de Vivre Hotels California largest 
boutique hotelier was contracted to manage the property. In October 2008 
Sportsmen’s Lodge completed a soft renovation for the lobby, bar and 
restaurant. In 2009 Sportsmen’s Lodge Hotel will leave an historic moment by 
becoming one entity. Since 1996 the banquet space next door was leased out to 
a 3rd party and on February 1, 2008 hotel will get back the space and become 
one business. In 2009 we will start the renovation of the banquet center and will 
reopen in 2010 at the new hot spot to hang out in the Valley. The space next 
door will feature high end retail, restaurants, gym, spa and meeting space. We 
are bringing to our community a new and fresh place to enjoy. 

UPDATES FROM SPORTSMEN’S LODGE HOTEL

The newly renovated Patio Café serving home style cooking for over 44 years is 
one for business daily from 6:30am to 2:00pm. Come and enjoy a great meal in 
our restaurant. You never know who you will see in our restaurant! 

The Sportsmen’s Lodge Hotel Sales & Catering Team is ready to book your next 
event. By booking your next event with us you can enjoy 15% off our best 
available rates and 10% for any event in 2009. We are excited to work with you, 
please let us know how we can assist you by calling us at 818.255.9804.   

WE ARE NOT CLOSING!

WHAT’S 
HAPPENING NOW
AT THE LODGE

WE ARE NOT CLOSING!

QUARTERLY NEWSLETTER
PREMIERE ISSUE

WINTER 2009

Located just steps from the heart of Laguna’s vibrant downtown, come  
enjoy beautiful, unobstructed views of the Pacific Ocean and relax to 

the soothing sound of crashing waves at the Pacific Edge Hotel.

647 South CoaSt highway    Laguna BeaCh, Ca 92651
866.932.2896

pacificedgehotel.com



GOTTESMAN COMMUNITY HOUSING PARTNERSHIP | Annual report for non-pro�t organization

Dear Friends:

The Community Housing Partnership (CHP) helps people transform their lives and their communities by provid-

ing opportunities for people to overcome homelessness.  We now serve over 1,500 people who live in 72 units of 

housing.  We provide training, employment, support services and leadership development opportunities to help 

our formerly homeless tenants invest in their lives and community.

For the past 18 years, we have been giving people the opportunity to create and implement solutions to home-

lessness.  We see dramatic growth in people’s own lives, in our organization and in the community at large as our 

tenants take advantage of chances they are given.  We are pleased to present this annual report for our 2007-2008 

fiscal year.  Though we consistently seek to grow our programs and services, we remain committed to high stan-

dards of excellence in all we do.

ast year, we opened 84 new units of housing. We have another 250 new units of housing in development, but 

there are thousands of people in San Francisco who are still in need of housing.  Homelessness is destructive to 

people’s lives and stability.  We will continue to fulfill our mission and ensure that people who have been homeless 

are given the chances they need to find success by providing safe, clean, affordable housing, access to services, 

employment opportunities and genuine community.

Our success and the changes we see occurring around us are directly related to the immense dedication of our 

stakeholders: tenants, staff, Board members, collaborative partners, donors, volunteers and community members.  

our contributions help people rebuild their lives and create opportunities for the future.

eoff acDonald 

CHP Board President

LETTER FROM BOARD PRESIDENT

Annual Report
2008
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o e essness y strengt ening co unity  encouraging se deter ination and in o ing tenants in 

e ery aspect o  t e organi ation

“The Essex brought me a long way, 

         it has taught me to grow 
         and I am very thankful” —Dellonzo

a   sse  pens
In February 2008, CHP opened the Essex, an 84 unit 

building for adults who had been homeless.  In an 

incredible feat of coordination and hard work, our 

staff members were able to complete the rent-up 

of the building in only 1  days!  Tenants quickly 

adjusted to their new home and developed a sense 

of camaraderie with their neighbors in the CHP 

community.  The Essex was made possible through 

our partnership with ercy Housing California, the 

San Francisco ayor’s Office of Housing, the San 

Francisco Human Services Agency, Citi, Enterprise, the 

Federal Home oan Bank of San Francisco and others.

   nterprises aunc ed
In ovember 2007, CHP launched a new business 

venture designed to create employment opportunities 

for our formerly homeless tenants.  Our first line of  

 

business provides front desk services for other 

property managers.  We launched our second 

business line, to provide maintenance services, in 

August 2008.  So far, we have helped over 0 people 

gain employment.  CHP Enterprises was started with 

grant support from EDF and the .S. Department of 

Health and Human Services.

c   panding our artners ips
Furthering our partnership with Chinatown 

Community Development Center, we are now 

providing property management for two of their 

buildings where we also provide tenant services.  

The Hamlin and Cambridge are now managed by 

CHP and we are delighted to continue to deepen our 

partnership with CCDC.

Over half of CHP’s  
165 employees were  
once homeless.

Over 98 percent  
of our tenants overcome 
homelessness.
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d   reen o s
In an effort to combine environmental education 

with job training and internship opportunities, the 

Supportive Housing Employment Collaborative 

(for which CHP is the lead agency) launched a 

new recycling internship program.  This internship 

provides tenants of low-income housing with 

training and knowledge in the field of green waste 

management.  The interns work with the property 

managers where they live to create recycling 

programs in their own building.  The interns have 

already helped to divert over 100 tons of waste!  

ot only does this help the environment, but it has 

created large cost savings for the properties as well.

e   e  ousing
CHP has 250 units of housing in development.   

This new housing represents the hard work of many 

partners and CHP staff.  As we continue to grow,  

we are looking for more opportunities to build  

more housing:

•  Arnett Watson Apartments is nearing 

completion.  This 8 -unit building will open in 

early 2009 and provide housing for 47 families 

and  individuals.

•  We started construction on ygmunt Arendt 

House in September 2008.  The 47-unit 

building is CHP’s first building exclusively 

dedicated to housing seniors who have been 

homeless, opening in 2010.  

•  Pre-development work continues for Parcel 

, a 120-unit building for individuals with 

disabilities that will open in 2011.

Over 125 tenants, staff, Board and community 
members gathered for our second Community Convening!

CHP was awarded first place 
for the 2007 Met Life 
Awards for Excellence 
in Affordable Housing.
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Administration and Development

Property anagement

FINANCIAL STATEMENTS

Dear Friends:

Escaping homelessness and poverty is not easy. But given the opportunity, 

it can be done. Since 1990, the Community Housing Partnership (CHP) has been 

committed to providing the people we serve with the tools needed to improve their 

lives. CHP combines permanent housing, support services, employment programs 

and community building activities to help people overcome barriers in their lives. 

In the past 2 years, over 99 percent of our tenants retained permanent housing, and 

currently, over half of our 140 staff members were once homeless themselves.

Turning opportunity into careers

We recently launched CHP Enterprises to help more people graduating from our 

training programs to find meaningful employment and greatly improve their lives.  

CHP Enterprises has two specific goals:

 •  Create jobs that provide formerly homeless adults with the training, 

experience and income needed to achieve economic self-sufficiency.

 •  Provide high-quality property management services to housing 

providers in the San Francisco Bay area.

Our business will provide front desk staffing and maintenance services to our 

customers, and will offer our employees support services, skills training and 

professional development opportunities. 

Check out CHP’s newly updated 
website! www.chp-sf.org

 c h p  e n t e r p r i s e s  a t  w o r k

Enetra’s  STORY
Enetra has lived in supportive housing 
for 8 years. During her time as a tenant, 
she has taken advantage of many of 
the training opportunities and classes 
offered by CHP. 

However, finding and keeping a steady 
job has proven difficult. Enetra held a 
desk clerk position for two years, but 
had to give it up because of health 
problems. Before getting her job with 
CHP Enterprises, she had been out of 
work for two years and actively seeking 
employment for over six months.

In her first three days on the job, Enetra 
completely reorganized and cleaned the 
desk station, and created a more efficient 
workstation. She’s adept at multi-
tasking, answering tenant inquiries and 
processing visitor’s information all while 
keeping a close eye on the door.

She says she appreciates the opportunity 
to have regular work. Smiling, she says 
of her colleagues at the building, “We’ve 
got a pretty good crew here!” When 
not working at her new job, Enetra’s 
working to start a youth mentorship 
program for kids in her building and the 
neighborhood. 

280 Turk Street, San Francisco, CA 94102   Phone: 415.929.2470   Website: www.chp-sf.org   Email: info@chp-sf.org

Solutions
     TO
  Homelessness

C O M M U N I T Y  HOUS I N G  PA R T N E R S H I P  

   continues to grow, with 690 units serving  
over 1000 individuals and families,  

                   and 287 additional units in development.
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La MM-4XP est la dernière née des produits Meyer Sound. Digne héritière 

des procédures de mesures et des contrôles de qualité qui font la 

réputation de Meyer Sound dans l’industrie audio. La MM-4XP est la 

version amplifiée de notre enceinte miniature MM-4. Avec son 

impressionnante réponse en fréquence de 120 Hz à 18 kHz, sa très faible 

distorsion et une pression maximale de 113 dB SPL, la MM-4XP restitue la 

même définition, les réponses en fréquence et en phase plates, pour 

lesquelles les enceintes Meyer Sound sont reconnues.  Avec sa face avant 

de 10x10cm et son poids de seulement 2 kg, la MM-4XP est assez petite 

pour tenir dans votre main. Elle peut ainsi s’intégrer discrètement à 

l’architecture dans les espaces les plus exigus et contraignants. Avec 

autant d’avantages ne vous demandez pas pourquoi la MM-4XP compte 

un nombre croissant de fans irréductibles.

*le Son bien pensé

DISTRIBUTEUR OFFICIEL DES PRODUITS 
MEYER SOUND EN FRANCE

WWW.BESTAUDIO.FR

v i s i t e z  l e  s i t e  www.meye r sound .com e t  re t rouvez  meye r  sound  su r  l e s  p l us  be l l e s  man i f e s t a t i ons  du  monde

win a pair of  
custom coloured 

UPJunior 
loudspeakers

PICK
YOUR 
COLOUR!R!
UPJunior available UPJunior available 
in any RALin any RAL
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LOCARNO FILM
FESTIVAL 2004
WINNER

GOLDEN
LEOPARD

OFFICIAL 
SELECTION

TORONTO
FILM FESTIVAL

Ironweed is a new subscription film club that champions 
independent movies by fearless filmmakers. Each month, 
Ironweed delivers a one-of-a-kind DVD to your mailbox, 
packed with provocative films that you won’t find at the 
local multiplex or chain video store. 

Launched by Act Now Productions, a company that produces and distributes 
socially-conscious media, Ironweed seeks to bring people together to watch 
films that challenge, entertain, and inspire change.

Join a local film club or start your own at 
www.ironweedfilms.com

www.ironweedfilm
s.com

PRINTED ON 80% RECYCLED PAPER
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0
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07

Find more information at

www.globalexchange.org

Global Exchange is a member-
ship-based international human 
rights organization dedicated to 
promoting social, economic and 
environmental justice around the 
world.

Since our founding in 1988, 
we have successfully increased 
public awareness of root causes
of injustice while building
international partnerships
and mobilizing for change.

ALSO INCLUDED

SEEDS
by Marjan Safinia and Joseph Boyle

WEST BANK STORY
by Ari Sandel

A Film by 
SAVERIO COSTANZO

PRIVATE
Interview with
Amartya Sen from NOBELITY
by TURK PIPKIN

ALSO INCLUDED

HEROES from 
WORKING MAN’S DEATH
by MICHAEL GLAWOGGER

FAIR TRADE: THE STORY
by DENNIS LEE

A Film by MARK FRANCIS and NICK FRANCIS

BLACK
GOLD

SUNDANCE
FILM FESTIVAL
GRAND JURY PRIZE

NOMINEE

Ironweed is a new subscription film club that seeks 
to rally the progressive movement by championing 
independent movies by fearless filmmakers. Each 
month, Ironweed delivers a one-of-a-kind DVD to your 
mailbox, packed with provocative films that you won’t 
find at the local multiplex or chain video store. 

Launched by Act Now Productions, a company that produces and distributes 
socially-conscious media, Ironweed seeks to bring people together to watch 
films that challenge, entertain, and inspire change.

Join a local film club or start your own at 
www.ironweedfilms.com

www.ironweedfilm
s.com

PRINTED ON 80% RECYCLED PAPER

JANUARY 2
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0
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TransFair USA, a nonprofit 
organization, is the only 
third-party certifier of Fair Trade 
products in the US. They audit 
transactions between US 
companies offering Fair Trade 
Certified™ products and the 
international suppliers from whom 
they source and guarantee that 
the farmers and farm workers 
behind Fair Trade Certified goods 
were paid a fair price.

www.TransFairUSA.org
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Ironweed is a new subscription film club that champions 
independent movies by fearless filmmakers. Each month, 
Ironweed delivers a one-of-a-kind DVD to your mailbox 
packed with provocative films that you won’t find at the 
local multiplex or chain video store. 

SHAKESPEARE BEHIND BARS
Directed by Hank Rogerson • 2005 • 93 minutes
For 20 inmates at Luther Luckett Correctional Complex 
in Kentucky, preparing and performing Shakespeare 
plays once a year serves as a tool for self-examination 
and rehabilitation. Hank Rogerson and Jilann 
Spitzmiller’s film examines a group of men who long to 
be seen as more than their crimes, as they grapple with 
themes of forgiveness and redemption in The Tempest.

THE WILDEST SHOW IN THE SOUTH:
THE ANGOLA PRISON RODEO
Directed by Simeon Soffer • 1999 • 30 minutes
For one month a year, Louisiana prisoners with nothing to lose 
“cowboy-up” for a crowd of thousands and compete in one of the 
roughest, toughest rodeos around.  

IN THE BOX
Directed by Michal Struss • 1999 • 6 minutes
In this animated masterpiece a wooden figure struggles to 
break free from the confines of a box—a challenge more 
difficult than it seems. Is escape possible?  Is the outside world 
as free as imagined? 

THIS DVD INCLUDES: FEATURE FILM • TWO SHORTS • DIRECTOR’S INTERVIEW • INTERACTIVE MENUS

©2006 Act Now Productions. All Rights Reserved. WARNING Federal Law provides severe penalties for the 

unauthorized reproduction, distribution or exhibition of copyrighted motion pictures, videotapes or video discs. 

Criminal copyright infringement is investigated by the FBI and may constitute a felony.

PRINTED ON 80% 
RECYCLED PAPER

Join a local film club or start your own at www.ironweedfilms.com

JULY
JULY

2
0

0
6

2
0

0
6

SHAKESPEARE BEHIND BARS

08

08

JULY
JULY

2
0

0
6

2
0

0
6

ALSO INCLUDED

THE WILDEST SHOW IN THE SOUTH: 
THE ANGOLA PRISON RODEO
by SIMEON SOFFER

IN THE BOX  
by MICHAL STRUSS

A Film by HANK ROGERSON

SHAKESPEARE 

BEHIND BARS
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MARJORIE TAYLOR
OWNER
541.515.3997
MARJORIE@VELVETEDGECLOTHES.COM
248 E. 5TH AVENUE, EUGENE OR 97401

AMBER TAYLOR
CO-OWNER
541.915.5566
AMBER@VELVETEDGECLOTHES.COM
248 E. 5TH AVENUE, SUITE 15, EUGENE OR 97401
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